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THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

Becoming a Design Educator 
SERIOUSLY ASK YOURSELF : WHY DO I WANT TO TEACH?

— Teaching is not about you.

— What is your work ethic? 

— Do you respect others and their opinions?

— Do you have a good sense of humor?



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

Understanding Your Role 
DO YOUR HOMEWORK ABOUT THE COURSE(S) AND THE STUDENTS

Ask questions about the course learning 
outcomes and how much autonomy you have 
in presenting content.

Find out what the students are like. 
How are they weak and strong, technically and 
cognitively? 



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

Setting up Your Class Culture 
HOW TO START A POSITIVE EXPERIENCE, FOR ALL

“the way something 
is presented to us 
defines the way we 
react to it.”
      – Neville Brody

— First day, First impressions

— Syllabus and the Class Schedule

— Assignments, Rubrics & Assessment

— Adopting a Program of Standards
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Instructor: jenn stucker
Phone: 419.372.8868
Email: jstuck@bgsu.edu
Office: 108 Fine Arts Center
Office Hrs: by appointment only  
 (sign up sheet on my office door)

BGSUGD: ARTD 2020, Principles of Typography I 

Meeting: Tuesdays & Thursdays 11:30–1:50 pm
Semester: Spring 2010

Typographic Hierarchy

O v e r v i e w

As you have learned, hierarchy is an essential part of all successful graphic design. Add in the 
complexities of ten’s, possibly hundreds, of bits of data (information), and the challenge of achieving 
readable, logical hierarchy gets compounded greatly. But, with proper care and skill, even the most 
complex typographically-driven design can conclude to a “simple” and understandable presentation. 
Typographic hierarchy is, at its core, an organizational system that emphasizes data in a particular 
visual order. In this project you will be taking a complex array of data and logically arranging it on a 
page. The process of dealing with such details may seem trivial at first, but in the end, you should 
begin to realize that the skills and effort it takes to design a compelling, logically organized, and 
functional design (complete with a clear hierarchy, and an effective use of value, texture and scale) can 
be not only very challenging, but also very rewarding. 

O b j e c t i v e s

This project will allow you to:
•	 	Explore	the	vast	range	of	possible	typographic	approaches	to	arranging	typographically-driven	information
•	 Refine	your	typographic	skills	and	knowledge
•	 Explore	value,	texture	and	scale	in	type,	to	solve	complex	hierarchy
•	 Refine	the	readability,	functionality,	and	dynamics	of	your	typography
•	 	Concentrate	on	the	complex	arrangement	of	information-based	design	elements	(primary,	secondary,		

and	tertiary)

A s s i g nmen t

1.	 	Use	ALL of	the	information	on	the	provided	
digital	file.	Additional	information	may	be	added,	
but	must	first	be	approved	by	your	Instructor.

2.	Develop	a	general	concept,	based	on	content	of	file
3.		Design	both	the	front	side	of	the	flyer	(think	of	it	
as	a	mini-poster)	and	the	form	on	the	back	side	
(form	must	be	functional	and	all	content	must	fit!)

4.		Utilize	1–2	PMS®	coated	spot	colors	only;	screens	
are	acceptable	(no	CMYK	or	RGB!)

5.	 	Present	a	minimum	of	three	(3)	levels	of	hierarchy	
on	the	front	side,	six	(6)	levels	of	hierarchy	on	the	
back	side	of	the	handout

6.		Graphic	devices	(e.g.	boxes,	tints,	geometric	or	
organic	shapes)	may	be	used,	but	only	if	their	
use	improves	the	clarity	/	hierarchy	of	the	overall	
design.	Do	not	be	dependent	on	graphic	devices,	
remember	strong	typography	is	what	we	want!

s p e c i f i c At i O n s

Size:  8½	×	11"	(vertical	orientation)

Pages:	 Two-sided

Color:	 	1–2	spot	PMS	Coated	colors	

Typefaces: 	Foundation	Typefaces	only	(or	others	
with	Instructor	approval)

Imagery:	 none

Copy:	 (see	digital	file)

Production: Computer	using	Adobe	InDesign

Presentation:		Mount	front	to	back,	using	two	clear	or	
black	photo	corners,	insert	on	all-black	
board,	2"	border	on	all	sides,	flap	with	
tracing	paper	and	black	or	gray	cover.
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THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

—	 Lead instruction with congruence 
to the learning outcomes.

—	 Lecturing. 

—	 Demonstrating technology.

—	 Critiquing process; group & desk.

—	 Learning models.

Developing the Learning Experience 
FRAMING CONTENT FOR STUDENT LEARNING



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

—	 Be responsive and fluid.

—	 Be a listener.

—	 Be the guide, not the dictator.

—	 BUT, challenge your students.

Enjoying the Teaching Experience 
HOW TO SUCCEED WITH YOUR STUDENTS 



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

Be an Ethical Design Educator 
AIGA STANDARDS OF TEACHING

	 Professional Standards of Teaching

 A design educator adheres to values that demonstrate respect for students, other  
 educators, academic institutions, the profession, the public, society and the  
 environment. These standards define the expectations of a design educator and  
 represent the distinction of an AIGA member teaching design.

 This is a living document meant to evolve through updates from the design   
 educators’ community. 

	 What is the design educator’s responsibility to students?

1.1	 Educate	students	on	these	standards. Make explicit the pedagogical value of  
 well-considered expectations that include encouraging professional conduct.  
 Uphold AIGA’s Standards of Professional Practice and Professional Standards of  
 Teaching. Take the responsibility to educate students on these standards. Do not use  
 position of authority to ask students to participate in any activity which does not  
 support these standards.

1.2	 Value	diversity.	Recognize the potential of each student and respect and support  
 the diversity of her/his students, engaging students in valuing their own cultural,  
 religious, and gender identities, and the identities of others. Teach listening.  
 Ask students to suspend forming rebuttals to someone else’s position while the  
 other person is speaking.

1.3	 Consider	learning	styles.	Promote student learning by providing a variety of individual  
 and collaborative learning experiences. These experiences should address a variety of  
 learning styles that encourage varied approaches and solutions to design problems.

1.4	 Respect	privacy.	Uphold students’ right to privacy and protect disclosures of   
 personally identifiable information, including but not limited to those contained in  
 a student’s academic records, except where applicable government regulations  
 authorize disclosure without consent (including the Federal Family Educational  
 Rights and Privacy Act (ferpa) in the United States).

1.5	 Support	best	interest. A design educator will always act in the best interest of students  
 within the guidelines of these standards. 

1.6	 Disclose	conflict	of	interest. A design educator will not knowingly work with a  
 student where a personal interest may conflict with the educator’s professional  
 obligations. If a conflict exists, a design educator may continue to work with a student  
 so long as the conflict is explicitly acknowledged to the student and others who  
 might be affected.

1.7	 Recognize	the	limits	of	objectivity	as	a	construct	in	critiques. Work to distinguish  
 from among the categories such as opinion, knowledge, and precedent. Use the  
 critique to situate your own point of view and model of ethical behavior for your  
 students. Focus comments upon the work itself, work habits exhibited by students,  
 and the process by which a student arrives at a design solution. Situate comments  
 in  appropriate settings in which they can be heard as constructive. 

1.8	 Uphold	rights	and	ownership. A design educator will not ask students to participate in  
 any work that fails to protect the students’ rights and ownership to preliminary  
 concepts, works in progress and finished material, unless required to do so by their  
 academic institution. A design educator may ask students to grant limited or specific 

 
AIGA: Professional Standards of Teaching 1.0

 
Developed by AIGA Design Educators Community Steering Committee
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Applying for a Tenure Track position 
JOB ANNOUNCEMENT

“�The Division of Design in the School of Art + Art History 
+ Design at the University of Washington in Seattle 
invites applications for a full-time, tenure-track Associate 
or Assistant Professor of Industrial Design to start in 
September 2016. This position has a nine-month service 
period.”

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



Applying for a Tenure Track position 
JOB REQUIREMENTS

“�Applicants should have a PhD, MDes or MFA, or foreign 
equivalent, by the start of the appointment, as well as 
a minimum of five years professional practice in design 
and products. The ideal candidate combines knowledge 
of design theory, methods and research techniques 
with exceptional form-giving skills. Some previous 
administrative or leadership experience is preferred.”

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



Applying for a Tenure Track position 
APPLICATION COMPONENTS

“�Submit a letter of application, CV, statement of teaching 
philosophy, 20–25 samples of personal work, samples 
of student work (if applicable), and three letters of 
reference.” 
 
 
Materials are typically submitted online.

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



Applying for a Tenure Track position 
CURRICULUM VITAE (“COURSE OF LIFE”)

A CV covers your achievements (highly detailed notations) 
Multiple pages

Not the same as a Resume (emphasis on brevity) 
One page

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.
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Academic 
Curriculum Vitae
May 2015

Annabelle Gould  
Associate Professor, Visual Communication Design
University of Washington

School of Art + Art History + Design
Box 353440
agould@uw.edu

DESIGN CONSULTATION /  CREATIVE RESEARCH

Chronicle Books, various titles
San Francisco California (November 2002–present)

Chronicle Books is one of the leading national publishers of award-winning, innovative books 
related to design, art, architecture, photography, food, children and popular culture. Titles 
designed include:
— Blue: Cobalt to Cerulean in Art and Culture, a 192-page publication that surveys the color blue  

in art through the ages. This book was published by the Museum of Fine Arts Boston and 
released in the of Spring 2015;

— Dorothea Lange: Grab a Hunk of Lightning, a 192-page monograph celebrating the photogra-
pher’s career and life’s work. This publication, authored by Elizabeth Partridge, was released  
in November 2013. It is produced as the companion book to a PBS American Masters episode 
airing in 2014;

— Underground Together, The Life and Art of Harvey Dinnerstein, a 208-page artist retrospective  
with essays by Pete Hamill, Gabriel Weisberg, Raman Frey and Wendi Norris, published  
November 2008;

—Every Day is Mother’s Day, 96-page gift book authored Darrin Zeer, published April 2008;
— Ascending Chaos, The Art of Masami Teraoka 1966–2006, a 244-page artist retrospective 

accompanying an exhibition at the Catherine Clark Gallery in San Francisco, published  
January 2007;

— Dot & Jots, slipcase journal set and gift enclosure set based on the work of artist Denyse 
Schmidt, published February 2006;

—Salmon, a 192-page cookbook authored by Diane Morgan, published March 2005;
— The Taste of the Season: Inspired Recipes for Fall and Winter, a 180-page cookbook authored  

by Diane Rossen Worthington, published September 2004;
— The Food Lover’s Companion to the Napa Valley: Where to Eat, Cook, and Shop in the Wine 

Country Plus 50 Irresistible Recipes, a 416-page guidebook authored by Lori Lyn Narlock,  
published May 2003.

The Traver Gallery
Seattle Washington (August–October 2014)

The Traver Gallery showcases high-end collectors’ pieces from artists working in a variety  
of media including painting, sculpture, clay and glass. These artist catalogs were designed in  
conjunction with a gallery/show exhibition:
—Evenfall, a publication featuring the blown glass of John Kiley, September 2014;
— 64° South, a publication featuring the glass engravings of April Surgent, October 2014;
— He Who Spins Illusions, a publication featuring the glass sculptures of Preston Singletary,  

October 2014.

Capitol Hill Housing
Seattle Washington (August–October 2014)

Designer responsible for the 2014 annual report for Capitol Hill Housing, a Seattle based non- 
profit that builds affordable housing throughout the city.  

University of Washington School of Art + Art History + Design
Seattle Washington (April–May 2015)

Designer responsible for promotional poster and catalog for the 2015 MFA + MDes exhibition at 
the Henry Art Gallery. 

Marquand Books, various titles
Seattle Washington (April 2012–present)

Marquand Books designs and produces fine art books for museums, artists, collectors and archi-
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community’s emphasis on balance between business and education, work and play, and private 
interest and the public good. Published by The Irvine Company, Newport Beach California, 
December 2000.
 
The Museum of Contemporary Art, various exhibition materials and publications
Los Angeles California (July 1999–September 2000)

Designer responsible for promotional invitations and postcards for major exhibitions and special 
events including “Barbara Kruger/The Experimental Exercise of Freedom”, “Panza” and 
“Dialogues.” Also designed five issues of The Contemporary, the Museum’s quarterly publication 
for members. 

Cranbrook Academy of Art, various projects
Bloomfield Hills Michigan (November 1997–May 1999)

Designer responsible for the creation and implementation of the Metalsmithing departmental 
website, Academy student handbooks and the 1999 Graduate Catalogue, a 96-page publication 
representing ten departments.

Cranbrook Art Museum postcard system
Bloomfield Hills Michigan (December 1997–May 1998)

Designer responsible for a system of postcards sold in the Museum store.

Cranbrook Institute of Science collateral materials
Bloomfield Hills Michigan (May–October 1998)

Designer responsible for collateral materials including museum stationery system, four issues  
of ScienceScope, the quarterly newsletter for members, and publications for museum-sponsored 
after-school programs.

RECOGNITION

University + College Designers Association Excellence Award, University of Washington 2009  
MFA exhibition catalogue selected for inclusion in the 39th Annual UCDA Design Competition,  
a national competition with only 230 out of 1300 entries chosen; UCDA headquarters in Smyrna 
Tennessee.

Type Director’s Club Certificate of Excellence, DIGITALKITCHEN reel promotion selected for  
inclusion in the 2007 Type Director’s Club TDC54, an international competition with only 225 out  
of 2000+ entries chosen; published in Typography 29 by Harper Collins, New York, 2008.

Print Regional Design Annual, “ARCADE 23.4” selected for inclusion in the 2006 Print Regional 
Design Annual, a national competition with only 5% of 25,000+ entries chosen; published in  
Print Magazine, December 2006, Cincinnati Ohio.

Print Regional Design Annual, Supernova: Art of the 1990s from the Logan Collection selected for 
inclusion in the 2004 Print Regional Design Annual, a national competition with only 5% of 23,000+ 
entries chosen; published in Print Magazine, December 2004, Cincinnati Ohio.

Society of Publication Design Merit Award, ARCADE 23.2, selected for inclusion in the 2004 
SPD40, an international competition with only 10% out of 7000 entries chosen; published in  
The Society of Publication Designers 40th Publication Design Annual by Rockport Publishers, 
Massachusetts, 2005. 

American Institute of Graphic Arts 50 Books/50 Covers, Le Corbusier Inside the Machine  
for Living selected for inclusion in the 2001 AIGA 50 Books/50 Covers, an international competition 



Applying for a Tenure Track position 
LETTER OF APPLICATION (ARTIST STATEMENT)

—Describes your qualifications and design work

—Outlines your research agenda 

If you don’t have a research agenda, think about what you 
want to do, look for themes in your work, seek advice from 
lots of people. Be aware of what type of program you are 
applying to: research-oriented, professional practice etc.

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



Applying for a Tenure Track position 
TEACHING PHILOSOPHY

—Outlines your teaching experiences (who you are) 

—Conveys your teaching values and beliefs (why you teach)

—�Describes your teaching methods and approach in the 
classroom (how you teach)

—�Explains what you believe is important in education and  
what students should learn (what)

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



Applying for a Tenure Track position 
TEACHING PHILOSOPHY

process-oriented approach 
critical thinking
problem solving
mastery of content / skill building
teamwork + collaboration
socially responsible design / service design
personal exploration
self-directed learning
experiential learning

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



Applying for a Tenure Track position 
INTERVIEW PROCESS

“�Preference will be given to candidates applying on or 
before January 11, 2016. Applications will be accepted 
until the position is filled.”

—Committee reviews all applicants 
—Skype/phone interviews 
—�Three candidates invited to campus (visit classes, meet 

with faculty + students, give a public presentation) 

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



Applying for a Tenure Track position 
CAMPUS VISIT

—Present professional work (demonstrate expertise)

—Talk about teaching philosophy 

—Show your work, and student work (if available)

—Be prepared to talk about your Research Agenda

 
This is a very long day....

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



You’re Tenure Track Now!
WHAT EXACTLY IS DESIGN RESEARCH?

1. Creative Scholarship as a Form of Design Research

—Client commissions (professional practice)

—�Quality measured by recognition in international/national/
regional design competitions and publications (AIGA, 
Type Directors Club, Red Dot)

—�Faculty can address social, economic, environmental  
and cultural issues

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



2. Design Research

—�Design Research, Design History, Design Processes/
Methodology, Materials/Manufacturing/Sustainability, 
Design Education, Design Management, Design 
Effectiveness/Usability, Design Criticism

—�Significance measured by the quality of journals and/or 
presses (Visible Language, Dialectic, CHI)

—�Impact of scholarship measured by number of citations  
or other indicators

You’re Tenure Track Now!
WHAT EXACTLY IS DESIGN RESEARCH?

THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.



3. Grants

�Outside funding of research from prestigious foundations, 
institutes and corporations may also demonstrate 
research quality.

 
Quality depends on the relative size of the grant/research 
contract and the significance of the questions posed.

You’re Tenure Track Now!
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THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

Navigating the Academic Career 
HOW DO YOU CONTINUE THE PATH TO TENURE?

Expectations are different depending on where 
you are: University, low residency, Community 
College or an Art School, on-line.

Navigate the resources: Technology, teaching, 
leadership, and students.

Research the institution first and again and 
again. Things change.



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

— Research, teaching & service.

— Preparing for the 3 year review.

— Preparing for the tenure dossier.

— The sabbatical proposal.

Expectations 
HOW DO YOU BALANCE? 



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

How does your research align to milestones 
your department has?

Devote daily time to your research.

Regularly meet with peers to discuss teaching 
and research.

Research  
WHAT IS YOUR RESEARCH AGENDA?



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

—	 Create opportunities to include students  
	 with your research agenda.

—	 Integrate your research into your teaching.

—	 Create opportunities to exhibit your 
	 student work.

—	 Bring in guest critics or take students to  
	 regional or national events.

Teaching 
WHAT IS YOUR TEACHING PHILOSOPHY?



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

—	 Department, school, college, university.

—	 External organizations.

—	 What opportunities are there?

—	 What is the criteria for service in your 
institution for P&T?

Service 
WHAT ARE YOU CONTRIBUTING AS A COLLEAGUE?



THINKING ABOUT TEACHING? 
HOW TO TRADE CLIENTS FOR CURRICULUM.

—	 Your narrative.

—	 Identifying potential reviewers.

— Your portfolio, your student portfolio

— Follow the instructions.

Tenure Dossier 
WHERE TO START? KEEP EVERYTHING.



Questions?

educators.aiga.org

Additional Resources
AIGA Professional Standards of Teaching
AIGA DEC Statements on Promotion and Tenure of Design Educators

http://educators.aiga.org/category/resources/professionalstandardsofteaching/
http://educators.aiga.org/aiga-dec-statements-on-promotion-and-tenure-of-design-educators/


Thank You
Share your thoughts at #aigadec #aigadesign

educators.aiga.org


